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TIIIS JUST IN
Arbor{and Genter for sale

Arborland Center in Ann
Arbor is for sale.

"It is being marketed,"
said Mike Canter, principal
of Webster Township-based
TBM Equltles. "If there is an
offer that is acceptable to
all the partners, then we
will consider selling."

The center could sell for
as much as $100 million,
said Newcombe Clark. a re-
tail broker with Bluestone
Realty Advlsors in Ann Ar-
bor.

Arborland, built in 1961,
languished for years as a
decaying minimall, and
was purchased in 1997 by
Joseph Freed and Assoclates
L.[.C., Albemarle Eqult les,
Lelner-Heldenberg
Propertles, Fremont Group
and TBM Equltles.

The new owners have
spent millions of dollars
demolishing parts of the
center and rebuilding it.
Today, the 410,000-square-
foot center boasts local and
national tenants such as
Hlller's Market, Arhaus Furnl-
ture, Old Navy, Starbucks and
Cold Stone Creamery.

- Brent Snauely

First IndusbialRealty
buys 3 buildings for $10M

Flrst Industrlal Realty Trust
has purchased three De-
troit area buildings in sep-
arate deals worth a com-
bined $10 mill ion during
the past two weeks. First
Industrial is based in
Chicago and has its local
office in Southfield.

In addition, real estate
sources say the company is
negotiating a 935 million
purchase of tlberty Property
Trust's portfolio of about
650,000 square feet of in-
dustrial buildings in Madi
son Heights. Malvern, Pa.-
based Liberty's local office
is in Southfield.

Larry Emmons, regional
director of First Industrial.
said the REIT purchased
three buildings in Livonia,
Orion Township and
Auburn Hills. The Orion
Township building is
leased by Schenck Pegasus
Corp. and the other two are

See This Just In, Page 2

Nailco plans
$15M Wixom
tTareh0use

BY JENNETTn Surrn
C RAI N'S D ET RO IT BUSINESS

Farmington Hills-based beauty-
products distributor The Nallco Group
plans to build a distribution center
in Wixom to improve deliveries and
support its growing businesses.

The 170,000-square-foot, $15 million
center to be built off I-96 will allow

nail and hair care
products to be
shipped to salons
worldwide more
efficiently and
give the company
more room for ex-
pansion, said Lar-
ry Gaynor, presi-
dent and CEO.

"We need more
space," he said.

"We keep adding more initiatives."
Nailco has about 400 employees

and plans to add about 100 more as
part of the expansion. It has a cata-
log and stores under The Industry
source name. It became the exclusive
distributor of Matrlx products in
Michigan, northern Indiana and
northern Ohio last year. Matrix is a
division of L'oreal USA.

Gaynor said the center will be
equipped with the latest inventory-

See Nailco, Page 24

Wlll l{llpatrlck flnlsh
ln the money?
Battle leads to
big ad spend'ing

Bv Rosnnr ArcKpNY
C RA I N'S D E T R O I T B US/,I\TESS

With just over three weeks to go
before Detroit's Aug. 2 mayoral pri-
mary, the question buzzing among
metro Detroit's politically active
business executives is: Will incum-
bent Mayor Kwame Kilpatrick win,
place or show?

"I'm sure Kwame is scared to
death about getting through the pri-
mary, but if he does, he'll be very
much alive and tough to beat in No-
vember," said Jack Casey, former
head of Casey Communlcations lnc,
and political analyst and pollster.

Kilpatrick is fachg a surprisingly
stiff challenge from two competitors,
Councilwoman Sharon McPhail,
and Freman Hendrix, former deputy
mayor in the Dennis Archer admin-
istration. State Sen. Hansen Clarke.
D-Detroit, joined the race late, and
early survey numbers show he'll fin-

See Campaign, Page 26

Ann uowlI THE STRETCH THIY COMI
ltuame lfilpatick Froman llendrix Sharon ltlcPhail

Gampalgn ftrnd: Gampalgn fund: Gampalgn tund:
Started the year Passed the Declined to specify
with $1.7 mil l ion in $1 mil l ion mark in how much had been
his war chest. financing in May. raised. Official

report due )uly 22.
Endorsements: Endorsements: Endorsements:
8O pastors and Detroit Police Fellow council
other religious Officers members Maryann
leaders; 10 labor Association; Detroit Mahaffey, JoAnn
unions and Free Press editorial Watson and Barbara
councils; Fannie board; former Mayor Rose Collins; ex-
Lou Hamer PAC. Dennis Archer. police Commissioner

Johannes Spreen.

Havc not endorsed a candldate yet: UAW and Teamsters unions;
American Federation of State, County and Municipal Employees.

Gagnor

Triple play strains some event organizers
Some conxpan'ies ski,p All-Star Garne 'in fauor of Super Bor.ul

Bv ANonpw Drpronnrcn
CRA I N'S DET RO IT BUS/NESS

Rick Rachner, president of De
trolt Sports Conclerge, saw dollar
signs when the sporting gods
deemed metro Detroit worthy of
three major events in less than two
years, but now wishes they had
been less generous.

That's because his Walled Lake-
based company has been hurt by
the short seven-month period be-
tween the Major League Baseball All-
Star Game and the Super Bowl. The
Rydcr cup was held in September.

Detroit Sports Concierge is an

events-management company that
coordinates corporate hospitality

ln conJuncnon
with events
such as Tues-
day's game. The
company leased
half of the De-
trolt Renalssance
club with plans
to sell 150 to 200
tickets to its cor-
porate hospitali-

ty party starting at $150 each.
On Wednesday, only 70 tickets

had sold and Rachner said the
price had dropped to $45 each for

the remaining tickets.
"When I found out it was Ryder

Cup, All-Star Game and Super
Bowl all coming in a year-and-a-
half, I was all fired up," Rachner
said. "But now I really wish this
AII-Star Game was maybe two
years from now, when it would be
by itself, because a lot ofpeople we
talk to say, 'Yeah, we're holding
back our dollars for the Super
Bowl."'

By most measures, the All-Star
Game is an unqualified success.
Tickets are sold out and the game
is expected to bring at least $50

HUNilNC AMBUSH MARKITERS
Detroit will be on the lookout for
marketers who aren't sponsors at
this week's AlFStar Game at
Comerica Park; one official says
it's necessary for future events to
consider the city. Page 25.

See Euents, Page 25
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Local companies scramble
to accountfor workers after
londonattack, PagezJ

Cnnn'S LISTs
ffice frrrniture dealers,
architects, Pages 14, 16
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Events: ftipleplay
strains organizers
lFromPage 1

million into the local economy.
(See box.)

But Detroit Sports Concierge is-
n't the only company that expected
more of a windfall.

Matt Prentice, CEO of Bingham
Farms-based Matt Prentlce Restau-
rant Group, said there's no compari-
son: Companies are clearly more in-
terested in spending on the Super
Bowl.

He said his company is catering
two events for the AII-Star Game
that he called "tame." For the Super
BowI, Prentice said already he has
six "major, major" events booked,
starting at $50,000 an event.

Craig Erlich, president of South-
field-based star Trax Events. said his
company is coordinating seven
events for clients for the All-Star

l'ottow THI cRotryDs
Just because some companies are
holding back on All-Star Game
events doesn't mean no one cares.
Tickets are sold out and were
selling for as much as $1,000 on
auction Web sites late last week.
The Detroit-based Great Lakes
Chapter of the Assoclatlon of
Commuter Transportatlon sent out
a news release Thursday
encouraging downtown workers to
carpool through Wednesday to
make way for the estimated
3O,OOO additional people who will
be in the area for the game.

The Tigers expect more than
25O,OO0 people will participate in
All-Star events that started Friday,
including the John Hancock All-Star
FanFest at Cobo Center. MLB.com
said that more than 100 million
people in 220 countries are
expected to watch or listen to the
game on W, radio or Internet.
And the Detroh Metro Conventlon &
Vlsltors Bureau is using the game
as a marketing tool.
"We're able to point to a major
sporting event every year until
2OLO," said Renee Monforton,
communications manager for the
bureau. 'lt helps establish Detroit
as a sports mecca."

- Andrew Dietderich

Bowl was in2.rJ07, we'd likely get the
majority of companies at both, as
opposed to one or the other."

Detroit-based Compuware Corp.
(Nasdaq: CPWR), for example, al-
ready is planning Super Bowl-relat-
ed events. but had no All-Star Game
plans, said Doug Kuiper, communi-
cations manager for Compuware,
other than using its corporate suite
at Comerica Park for clients, he said.

Plano, Texas-based EDS Gorp.
(NYSE: EDS), which occupies tow-
er 500 of the Renaissance Center
with about 1,500 employees, does-
n't have anything planned for the
All-Star Game either, said Dave El-
lis, local communications manag-
er for the company.

Andrew Dietderich: (313) 446-
0 3 1 5, adietderich@Xr ain. com

Game, but most
are smaller,
more intimate
parties. He said
Star Trax is re-
ceiving "a good
chunk" of busi-
ness in connec-
tionwiththeAll-
Star Game. but
not the amount

that he expected.
The Hospltallty croup, based in

Chicago, is coordinating a corpo-
rate hospitality party at Ford
Field's HalI of Legends. About 300
people invited by more than 30
companies are expected to attend.

By comparison, Hospitality
Group is leasing part of the Renais-
sance Club for the Super Bowl, and
nearly 200 people from more than 20
companies already have made
arrangements to attend, saidAman-
da Buhrandt, communications
manager for Hospitality Group.

Buhrandt said that ideally there
would be at least two years between
the AII-Star Game and Super Bowl.

"The games are not that far apart,
and so companies are choosing be-
tween one of the two of them,"
Buhrandt said. "If (the All-Star
Game) was this year and the Super

Fund : Finances improve for unemployment system
I FYdm Page 3

sponsibility, boosting collections.
"Our trust fund has the ability

to replenish itself quickly, if (the
system) is allowed to work the way
it is supposed to work," said Mar-
lene Jobe, executive director ofthe
Southfield-based Employers' Unem-
ployment Compensatlon Councll. But
she said that with trust-fund re-
serves as of April running below
last year's levels, "it's going to be
very close" as to whether the fund
ends 2005 in the black.

A key element is legi.slation
passed in April that prohibits
State Unemployment Tax Act, or
SUTA, "dumping." The laws pro-
hibit business transfers or acquisi-
tions made solely to obtain a lower
unemployment rate. The laws also
prescribe fines and other sanc-
tions for knowingly violating the
law and require the state to annu-

ally report on SUTA dumping.
The EUCC and the Mlchlgan

Manufacturers Assoclatlon were
among those who said the laws do
not go far enough and need also to
specifically address professional
employer organizations, which
handle human resources, payroll
and benefit responsibilities for
other companies.

SUTA dumping has been cited
as a factor in the trust fund's deple-
tion, from a peak of $3.1 billion in
2000 to $649.4 million at the end of
2004.

But Rich Studley, senior vice
president of government rel,ations
for the Mlchlgan Chamber of Com-
merce, said the "extraordinary
drain on the UI trust fund is large-
ly the result of the horrendous
number of jobs that we have lost
during the last three years."

Detroit, MtB on the
lookout for ambushers

By RTcTT THOMASELLI
CRATNNEWSSERWCE

Malor League Baseball's All-Star
Game won't be the only competi-
tion in town this week.

Ambush marketers - compa-
nies that haven't paid fees to be of-
ficial sponsors - will be in search
offree TV exposure. And the city
and Major League Baseball ofli-
cials will be trying to stop them.

The city of Detroit last month
considered stricter controls on
outdoor signs
andbanners, in-
cluding pro-
hibiting mobile
advertising and
the distribution
of handbills,
but ended up
scaling back a
1999 ordinance
that would have
created a one-
mile no-ad zone
around Gomerl-
ca Park and Ford
Fleld.

Although

ll If we don't
protect (the ffici,al

sponsors), we'lI
neaer get another
major eaent here

aga'in.ll
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which marketers try to one-up
their competition by getting free
advertising. They don't pay the
whopping sponsorship fees, but
in most cases, they also don't get
the whopping attention, either.

"If the ambush marketer can
get in and get TV time, it takes it
to a new level," said Eric Wright,
vice president at Ann Arbor-
based Joyce Jullus & Assoclates,
which tracks and evaluates spon-
sorships. "But that's not usually
the case. In most instances, you're

basically getting
what you pay for,
and the bang for
your buck is lit-
tle. You're get-
ting more for be-
ing in the
surrounding
area of the
venue. Generat-
ing impressions
on TV, even if it's
10 seconds, is like
a miracle."

But even 10
seconds in the
2006 Super Bowl,

there will still be such a zone, it
won't be as large. And the new
erdinance makes it easier for Io-
cal businesses to cut deals for
signs with companies that might
not have paid the average $15
million to be a corporate sponsor
of baseball, or, say, the $40 mil-
Iion Pepsl pays the NFL yearly to
be the official beverage sponsor.

It's up to the leagues and the
city to police ambush marketers
such as NIke, Reebok, Jack Danlel's,
the beer companies and more,
who have been both sly and cre-
ative in crashing big events.

"The issue is simple," said Mil<e
Janssenn, senior vice president-
operations for the Detrolt Super
Bowl XL Host Gommlttee. "If we
don't protect (the official spon-
sors), we'll never get another ma-
jor event here again."

Ambush marketing is nothing
new. It's a simple technique in

where the average price of a 30-
second spot is likely to push $2.5
million, generates about $834,000
worth of exposure. And most
times, that's a miracle that isn't
granted.

"We're respecful of the official
sponsors of the league and of the
people who have bought ad time
with us," said a coordinating pro-
ducer for one ofthe TV networks.

"This is an annual tradition,"
NFL spokesman Brian McCarthy
said, "where ambush marketers
try to affiliate with the Super
Bowl. We're aggressive in pro-
tecting our rights and the rights
we extend to official sponsors."

Asked who would enforce the
ban on ambush marketers. Mc-
Carthy said it is up to the league's
in-house counsel and the city in
which the game is beingplayed.

From Aduertising Age

There's also been the impact of
unemployment-tax changes in re-
cent years, such as a 2002 law that
increased the maximum weekly
benefit and cut employers' taxes
by lowering the taxable wage base.

Whatever the reasons for the
fund's decline, there's division on
how to fix it.

Studley said that if the state
needs to take steps to ensure the
fund's solvency, requiring claim-
ants to wait a week before being el-
igible for beneflts is a cost-saving
measure that should be part ofany
discussions.

But Ken Fletcher, Iegislative di-
rector for the Mlchlgan State AFL-
GlO, said workers have shouldered
their share. Benefit reductions
such as waiting a week "would be
irresponsible and nothing that we
would ever agree to," Fletcher said.

He said employers "have had
plenty of tax cuts over the last
decade, and employees have seen
benefit cuts, and therefore any so-
lution to a shortfall, ifthere needs
to be one, should come from the
employers' side."

Jobe said employer taxes are al-
ready high and "employers cer-
tainly cannot afford to have any
more taxes put on them."

For now, though, business and
labor agree that existing steps to
replenish the trust fund need time
to work. And they say that Michi
gan's economy also may improve.

"The most important thing we
could do to ease the burden on the
unemployment trust fund is to put
more people back to work," Stud-
ley said.

Amy Lane: (517) 371-5355, alane

@rrain.com
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