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TIIIS JUST IN
Metaldyne leaving
auto forying business

Metaldyne Gorp., one of
North Arnerica's Iargest
suppiiels of automotive
forgings, is preparing to
exit the business.

According to several
sources familiar with the
plan, Plymouth-based Met-
aldyne wants to sell the
forgings division, which
generated $346 million in
sales last year.

Metaldyne has hired the
investment firm coldman
Sachs to explore a sale.
Company CEO Tim Leuli
ette confirmed the deal last
week.

"The divestiture of our
noncore North American
forging business would fur-
ther strengthen our balance
sheet and prepare Metal-
dyne for additional core
business expansion," he
said in a written statement.

Leuliette no longer con-
siders his forging business
to be the key to Metal-
dyne's growth. Instead, he
wants to focus on more
profitable products such as
balance shaft modules, dif-
ferential assemblies,
clutch modules and cou-
necting rod assemblies.

A sale could help Metal-
dyne raise enough cash to
acquire other suppliers
and introduce more prof-
itable products. The com-
pany reported $2 billion iu
revenue in 2004.

Forging is the forming of
metal parts under great
heat and pressure. Suppli
ers in this sector have been
hurt by rising scrap steel
prices, competition from
China and cut-throat pric-
ing by the antomakers. In-
dustry experts say the sec-
tor consists of many small
players and is ripe for con-
solidation.

One possible buyer is
New York-based KPs Special
Situations Fund L,P., accord-
ing to sources. One oftheir
executivcs is George
Thanopoulos, who formerly
served as president of Met-
aldyne's Engine Group. He
left Metaldyne last year.

Thanopoulos declined
comment.

- Crain News Sert,lce
See This Just In, Page 2

0n the hunt for
high-end hires

Compan'ies look to fi,ll
enec jobs despite econoTrLq

BY ANDREW DIETDERICH
CRAIN'S D ETROI?AUS/,^/ESS

Headlines screaming about job

cuts and bankruptcy mean sur-
prisingly little to John Bukowicz,
CEO of Corporate Consulting Assocl
ates lnc,

It's surprising because his
Bloomfield Hills company special-

lzes in erecutive
recruitment and
placement for
jobs that pay

$100,000 or
more.

Despite a
tough year for
such high-pro-
file companies
as Delphi Corp.Bukowicz ar -s'rl'rrr vvrP'
and Notthwest

Airllnes Corp., business is booming
for Bukowicz - up 15 percent com-

Prcrs ro cucn
So where do people want to
work?
Based on the average number
of cl icks per post forjobs on
TheLadders.com, Dearborn-
based Superior Gonsultant Co.
yielded the most interest with
about 153 clicks per post. That
was followed by Thomson Gorp,
at about 120, NSF Internatlonal
with about 118, Siemens Corp.
at about 85 and Entertainment
Publications lnc. with 8l-.
In the quarter ending June 30,
BEA Systems Inc. had the
highest number of average
clicks per post with about 460,
followed by TRW Automotive
Holdings Corp. with abou{ l-O5,
Thomson with about BO,
VolksrrYagen of America Ino, with
aboutTT and McKesson Corp.
with about 75.

- Andrew Dietderich
See Recruiting, Page 33

Szflrms seek
refund of
school tax
But bus'iness
leaders back
leay reneracll

By Srrnnnr BEGIN
CRAIN'S D ETROTT AUSIN'SS

Top leadership at some of De-
troit's largest employers supports
a ballot proposal that would renew
an expired tax on nonhomestead
properties.

But individually, at least 32 De-
troit companies are asking the
state's Tax Tribunal to grant them
refunds ofthe taxes that were col-
lected illegally from them by the
city after the l8-mill tax expired at
the end ofJune 2002.

They include Cingular Wireless
L.L.C., Buhl Bui lding L.L.C., Detroit

Tnx rRoposnt
I What's on the Nov. 8 ballot: A
proposal to renew the 18-mill,
nonhomestead tax for Detroit
businesses and landlords. l t  would
not be retroactive to the millage's
expiration at the end of June 2002.
I What's at stake: The millage
brings in $95 mil l ion annually for
the Detroit Public Schools, which
is 6 percent of its total revenue of
$1.43 bi l l ion, or $485 a student.

Edison Co., Michigan Consolidated
Gas Co., New Center Development
Inc., One Detroit  Centel L.P,, One
Woodward Avenue Associates L.L.C.,
Target Corp., Thyssen Krupp Steel
N.A., Walgreen Go., and 1155 Brew-
ery Palk L.t.C., of which Crain Gom-
munications Inc. is a partial owner.

Greektown Casino L.L.C. also had
filed a petition for a refund, but

See khools, Page 31

Workers Gould escape Delphi's
lvoes by retiring on GM's dime

BY DAVID BARKHOLZ
CRAIN NEWS SERVICE

Most of Delphi Corp.'s United Auto
Workers employees may end up
earning more by going fishing
than by working for Steve Miller's
cut-rate wages.

How? Thousands of them will
get up to seven years' additional
seniority under an obscure provi-
sion in the UAW's 1999 spinoff
agreement with Deiphi. That could
allow the workers to retire early -

at General Motors Corp.'s expense.
The provision, which takes ef-

fect i f  Delphi scraps i ts pension

plan, could ease the pain for the
most senior of Delphi's 25,000
UAW employees. It also could help
grease Delphi's tense negotiations
with the UAW to slash wages and
close plants.

Delphi's workers could continue
to work for the $9.50-an-hour wage
that Delphi CEO Steve Miller has
proposed. Or they could retire ear-
ly, go fishing and receive a GM
pension that i.s more generous
than Delphi's proposed wage.

The impact could be dramatic,
says Sean McAlinden, chief econo-

See Delphi, Page 31
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Ads: Gas-price concerns fuel new campaigns
a From Page 3

zlers, are getting into the fuel-effi
ciency marketing trend by promot-
ing variable-displacement sys-
tems. With these systems, pistons
can be engaged and disengaged to
improve fuel economy.

Suraya DaSante, Chrysler
Group's manager of marketing
and advertising communications,
said campaigns from Detroit agen-
cies BBDo in Troy, Globalhue in
Southfield and Organic in Bloom-
field Hills talk about fuel economy
and Chrysler's multidisplacement
system. There hasn't been a sepa-
rate campaign to talk about fuel
economy. The multidisplacement
system can improve fuel economy
up to 20 percent.

A campaign for the Chevrolet Im-
pala, which features GM's displace-
ment-on-demand system, launched
earlier this month from Chevrolet's
agency, Campbell-Ewald in Warren.
The Impala is an eight-cylinder car
but uses four when cruising.
Chevrolet also has a Campbell-
Ewald campaign that started in Au-
gust promoting its nine vehicles
that boast a fuel economy of 30
miles per gallon or better.

Mike Albino, Chevrolet commu-
nications manager, said while con-
sumers are going to buy first be-
cause of practical issues such as
traveling with a family or towing
something, fuel economy is a
growing concern.

"Customers are going to buy

lno BunnErT HAS ACCOUNT
TO PROMO'ru CO-GINIRATION
Leo Burnett Detroit is promoting 

"t1.el;conomV tor a nonautor.notive l

The Troy ad agency developed print
ads for Dow Ghemical that promote
co-generation. Co-generation
recovers waste heat from power
generation and uses itto produce
addit ional power and steam. The
process uses less fossil fuel and
produces fewer emissions.
The print ads appear in business
and f inancial publ icat ions.

- Jennette Smith

based on need," he said. "We just
make sure we fill those needs and
lead on fuel economy."

Even so, automakers have
backed off on overall spending for
the top-1"0 selling SUVs. Auin's sis-
ter publication Aduertising Age re-
ported last year that $762 million
was spent advertising the top
SUVs but for the first half of this
year only $307 million was spent.
Total spending is likely to drop at
least $100 million this year.

TNS Media Intelligence found that
18 new automotive ads featuring 12
different brands and gas mileage
were launched after Hurricane Kat-
rina. Chevrolet's spots began be-
fore that. New York City-based TNS
notes that 30 miles per gallon seems

to be the "magic number" that por-
trays fuel efficiency to consumers.

Advertising executives inter-
viewed for this story declined to
set a specific benchmark such as

$3 or $5 a gallon when it comes to
gas prices and consumer behavior
but they agree the trend affects
buying patterns.

"Certainly it does impact short-
term purchase decisions," said
Matt Canzano, McCann executive
vice president and creative direc'
tor.

Rising gas prices provide more
incentive for consumers to pay the
premium for a hybrid vehicle, Sen-
atore said. Plus, there are tax cred-
its.

Nontraditional advertising is
proving successful for the Mariner
Iaunch, but it's too early to say
how Mercury will handle its next
hybrid launch, the Milan. After
that comes Milan sister vehicle,
the Ford Fusion.

GM is planningfull-sized hybrid-
powertrain pickups and SUVs in
2007. It also formed a deal in Decem-
ber with DaimlerChrysler to devel-
op hybrid technology. An environ-
mental-style marketing campaign
focused on the east coast was re-
cently completed, said Cole Quin-
nell, manager of engineering com-
munications. Product rollout from
the GM/DaimlerChrysler partner-
ship is expected at the end of2007.

The partnership is one strategy
to catch up with Toyota and Hon-
da, which have a lead on the hy-
brid market. It also is a follow to
GM's transit bus hybrid on the
market today.

McCann's Canzano worked on a
promotion about a year ago for a
working fleet of hybrid GM buses
used in Washington.

In Ann Arbor, ad agency Perich +
Paftners this year created new ma-
terials for print ads promoting
GM's alternative fuels. GM has
more than a dozen alternative fuel
vehicles such as trucks and SUVs
powered on EBS. EB5 is 85 percent
ethanol and 15 percent petroleum.

Several vehicle models from the
last few years have the capability
to operate on EBS or regular gas.
Examples include Tahoe, GMC
Yukon and Impala. A sticker on
the gas tank door denotes compati-
ble vehicles.

GM and Perich recently celebrat-
ed EBS pumps opening at gas sta-
tions in SoutMield and Dearborn,
said Lindsay Dilloway, Perich ac-
count executive. Pump roll-out de-
pends on gas station owners.

"We passed out $25 cards for
gas," Dilloway said. "It was well-
received."

The Perich print spots appear in
trade publications such as Gouern-
ment FleetMagazine.

Jennette Smith: (313) 446-0414,
jhsmith@xrain.com

' 
Recruiting: Dernand for executives remains strong
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pared with last year,
"Companies are doing strategic

hiring," he said. "Just because a
company is restructuring or re-
building doesn't necessarily imply
that they're not recruiting unique
and specific types oftalent."

A company doesn't have to be
strugglingto be hiring. Some indus-
tries, such as technology and phar-
maceutical, simply are growing, he
said. He recently placed a director
of engineering at a tier-one auto
supplier that had an annual salary
of $165,000 and a vice president of
sales at a technical services compa-
ny with an annual salary of
$170,000.

Bukowicz is not alone. Consider
the Detroit-area postings on Thelad-
ders.com, a New York City-based
online job listing site that only ad-
vertises jobs that pay $100,000 a
year or more.

On Thursday, a search going
back two months for all jobs in
Michigan found 553 advertised po-
sitions. Marc Cenedella, CEO of
Theladders.com. told Crain's that
each posting is verified by phone to
be legitimate and offering pay of
more than $100,000 a year.

During t}te third quarter, the top
six companies listed 6? jobs in
Southeast Michigan compared
with 49 for the same year-ago peri
od. The University of Michigan led the
way with 16 positions posted, such
as director of staff human-
resources services and dean ofthe
school's college of engineering.

The school was followed by Com-
erica lnc. with 11 postings during
the quarter, and Cisco Systems lnc,,

Jacobs Engineering Group, MSX Inter-
national and Tower Automotive,
which posted 10 upper-Ievel spots
each. Cisco is hiring information-
technology systems engineers.
Openings at Jacobs include project
manager and engineering posi-
tions. MSX openings include pro-
ject managers, engineering posi-
tions and information-technology
executives. Tower Automotive.
which also is in bankruptcy, has
openings for directors of internal
controls and purchasing.

In the quarter ending June 30,
Charter One Financial Inc, led the way
with 17 postings in the $100,000-plus
category, followed by Federal-Mogul
Corp. and Tower Automotive with
16, Borders Group lnc. with 13 and
Campbell-Ewald Co. with 10.

Since the third quarter last year,
UM has posted 55 jobs in the
$100,000 range with Theladders.
com, leading the way for Southeast
Michigan.

Borders Group came in second
with 47 postings. There's a drop-off
to several companies in the 25-35
posting range, including Campbell-
Ewald with 27 and Jacobs Engi-
neering with 26.

Beth Ross, vice president oforga-
nizational development at Borders,
qidthe company is growingand al-
ways looking to better itself.

As a resul.t, it constantly adver-
tises, not only on such sites as
Theladders.com. but other av-
enues as well, such as Monster.com
and Careerbuilder.com.

"We're a growing organization
and always looking for exceptional
talent at all levels." Ross said.

Wusnr Trfi {Bre} JoBs Anr
The following is a,list of Southeast

,, Michigan companies that have
been-or are hiring people for
positions that pay $100,000 or
more. Next to each name is the
number of jobs listed per quarter.

For quafter ending Sept. 3O
I University of Michigan, l-6
I Comerica lnc., 11
I Cisco Systems Inc., 10
I Jacobs Engineering Group, 10
I MSX International Inc., 10
I Tower Automotive Inc., 10
For quarter ending June 3O
t Charter One Financial lnc., t7
I Federal-Mogul Corp., 16
I Tower Automotive, 16
;r;;; '"*;;;, *
I  Campbell-Ewald Co., 1O
Source: TheLadders.com

"That includes positions that are
open and could become open. We're
always interviewing en a,rr €X:
ploratory basis."

On an industry basis, banking
and finance led the way during the
year among the top listings with 77
postings. Among the companies
listing the most positions in that in-
dustry were National City Corp. with
29,TCF Flnancial Corp. with 15, Char-
ter One and Comerica.

The trend doesn't appear to be
slowing in the fourth quarter ei-
ther, according to New York-based
Liberum Research, a management-
change research company.

During the first two weeks of Oc-
tober, Liberum found that there

had been 821 C-level management
changes in the United States. The
figure consists of directors, CEOs,
CFOs, executive vice presidents,
and vice presidents.

By comparison, there were 1,563
C-level management changes in
September, according to Liberum.
For the first two weeks of October,
the most active industries were
drugs and biotech with 86 changes,
manufacturing with 78, banking
with 55 and telecom with 45.

Hope remains even if you're not
a C-level executive.

Monster.com said that of 28 mar-
kets, Detroit reported the biggest
gain on its Monster Local Employ-
ment Index in September. The in-
dex jumped from 103 points in Au-
gust to 107 in September and is
based on the number ofpostings.

On Friday, postings on Monster
included sales positions at Wyeth
Pharmaceuticals lnc. in Ann Arbor,
software architect at Troy-based
New World Systems Gorp., and opera-
tions director at Livonia-based
Roush lndustries lnc.

"Despite challenges faced by the
auto industry, the Detroit labor
market is showing significant
strength and resiliency," said Steve
Pogorzelski, group president, inter-
national, at Monster Worldwide.
"Management, sales, and business
and financial occupations all saw
stronger online job demand this
month (September), which is sug-
gestive of a positive hiring ouflook
for Detroit's professional services
sector."
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